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As a travel company that deals with various tourism stakeholders, such as consumers, tour guides, travel agencies,
hotels, transport companies, restaurants and attractions, at A Tropical we understand our fundamental role and our
influence in the development of sustainable tourism. For this reason, we are committed to promoting sustainability.
Our obijective is to follow, apply and promote good sustainability practices, in order to maximize the positive impacts
and minimize the negative impacts of our tourist operations and influence our customers and partners to do the
same.

Our sustainability policy is divided into 10 themes. Each theme is composed of a set of principles and related practical
actions.

1.SUSTAINABILITY MANAGEMENT AND LEGAL COMPLIANCE

We are committed to sustainability management through the following actions:

There is an employee assigned to assume the role of sustainability coordinator;

We develop a sustainability mission statement that is communicated to customers, partners and suppliers;

We develop an accessible and written sustainability policy that aims to reduce the negative social, cultural,
economic and environmental impacts of the company's activities and include aspects of health and safety related
to employees;

We collaborate and actively participate in external forums and working groups that support the sustainability of
tourism;

We carry out a basic assessment of the company's performance in terms of sustainable practices;

We have sustainability guidelines and an evaluation system to identify the sustainability results of key
suppliers/partners;

We have a sustainability action plan with clear objectives, actions, measures, responsibilities and time planning;
We develop documented procedures to monitor and evaluate the implementation of the policy, objectives and
sustainability targets;

We ensure the company's transparency with regard to sustainability through public reporting and
communications;

We ensure that all employees are fully aware of our sustainability policy and are committed to applying and
improving it.

We are committed to complying with all national laws, regulations and codes of practice;

2.INTERNAL MANAGEMENT: SOCIAL POLICY AND HUMAN RIGHTS

We are committed to carrying out sustainable internal management through a clear, written and well-communicated
social policy, which includes the following principles:

We grant employees freedom of employment and termination with notice and without penalty;

We include in the contract the working conditions in accordance with the national labor legislation;

The salary is mentioned in the contract and is equal to or greater than the national minimum wage;

We undertake to provide a guarantee of Civil Liability Insurance, which covers the risks arising from our activity.
We provide employees with paid annual leave;

We have an employee health and safety policy that complies with national legal regulations;

We purchase first aid kits and have trained personnel available at all relevant locations;

We comply with national regulations regarding the minimum age for admission to employment;

We provide periodic guidance and training to employees on their roles, rights and responsibilities with regard to
health and safety (including fire and relevant natural disasters);

We provide opportunities for students to participate in internships;

We are committed to the practice of human rights, ensuring compliance with the following practices:

We do not hinder union affiliation, collective labor negotiations and the representation of associates by unions;

We prohibit discrimination in hiring, conditions of employment, access to higher education and positions, or
promotion on the basis of gender, race, age, disability, ethnicity, religion/belief or sexual orientation;

We guarantee that all employees have the same possibilities and access to resources and opportunities for
personal development through regular training;
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3. INTERNAL MANAGEMENT: ENVIRONMENT AND COMMUNITY RELATION

We are committed to practicing environmental protection and improving relations with the community, ensuring
compliance with the following practices:

We actively reduce the use of disposable and consumable goods;

We encourage the purchase of sustainable goods and services, office and food supplies, gifts and merchandise;
We buy products in bulk, to reduce the amount of packaging materials;

We format the copying and printing machines for double-sided printing or other forms of paper savings;

We use eco-label certified cleaning materials;

We have an active commitment to reducing energy consumption;

We turn off lights and equipment when not in use;

We give preference to energy efficient equipment when purchasing new products, including cost and quality
considerations;

We have an active policy to reduce water consumption;

We use sustainable water sources that do not negatively affect environmental flows;

We comply with national legislation on waste disposal;

We apply a solid waste reduction and recycling policy;

We take steps to reduce the amount of packaging materials and do not provide non-recyclable or non-
biodegradable packaging materials;

We took steps to reduce the number of plastic (non-refillable) drinking water bottles for use in the office;

We separate all materials that can be recycled;

We apply waste reduction methods in the use of ink and toner cartridges for printing and copying;

We recycle or properly dispose of batteries;

We comply with national legislation on wastewater treatment, which is safely reused or discharged;

We minimize and replace the use of harmful substances and properly manage the storage, handling and disposal
of chemicals;

We provide guidance, training and/or periodic information to all employees about their roles and responsibilities
in relation to internal environmental practices;

4. PARTNERS

Based on a survey of our main partners, we developed and implemented a policy to improve their sustainability. Our
objective is to encourage sustainable development in each and every one of our company's partners.

We commit to this through the following means:

We keep a list of the sustainability practices of the accommodations and associated agents;

We only try to work with companies that really apply sustainability in their tourism policy;

We work with partners that promote the minimization of your ecological footprint;

We give preference to partners who pay attention to the local benefits of communities when selecting local
accommodations;

We make the main partners aware of sustainable consumption through the organization of campaigns and
training (online);

We inform key partners about Travelife and domestic tourism patterns;

We regularly assess the sustainability practices of our key partners to ensure that their practices are managerial;
We inform key partners about the travel agencies' sustainability policy and what they are expected to buy into
and/or communicate to end customers, where relevant;

We encourage partners to participate in sustainability training for travel companies;

TO ALL TROPICAL SUPPLIERS:

Tropical believes passionately in traveling with a conscious mind. We work to protect the natural environment and support
cultural heritage so that not only does each customer benefit from their trip, but also create a positive impact on local
communities. Quality tourism consists of reconnecting with the world through rewarding experiences.
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Internally, we seek to improve our practices in order to adopt behaviors that favor the preservation of our planet and the
resources that nature makes available to us. Externally, we seek to choose suppliers that share the same sustainability values.
This concern is shared by our customers who are progressively requesting more sustainable destinations and modes of
travel. We expect our suppliers and partners in good standing to cooperate with our company and provide sustainability-
related information when requested.

We are committed to operating in a more sustainable way with our customers, suppliers, partners, government and
regulatory entities and society in general so that together we can build a better future, with correct practices and adjusted to
the environmental scenario in which we operate.

5. TRANSPORT

We strive to ensure that the vehicles used on excursions do not cause above average pollution. We believe that
transport is an important aspect of sustainable tourism and we do everything possible to reduce the average level of
pollution.
We commit to this through the following means:
e We select the most sustainable options taking into account the price and comfort in choosing transport options to
the destination;
e We include sustainable (public) transport to the departure point of the international/long distance trip;
e We consider and give preference to the most sustainable alternatives when selecting transport options for
transfers and tours at the destination, taking into account price and comfort;
e We integrate and/or promote one or more sustainable holiday products/packages based on a recognized
methodology including sustainable transport, sustainable accommodation and sustainable activities and
excursions.

6. ACCOMMODATION

We seek to achieve a tourism production chain that is fully sustainable. Partner accommodations play an important
role in achieving this goal and are encouraged and motivated to adopt sustainable practices.
We commit to this through the following means:
e We select accommodations that meet sustainability and quality standards, with special attention to the following
aspects:
- Do you have a water saving program?
- Do you have an energy saving program?
- Do you have a waste management program?
- Do you have an energy reduction system?
- Do you have a sustainable supply chain?
- Do you have a child protection policy?
- Do you carry out CSR activities?
- Do they train employees in health and safety?
e We motivate and encourage associated accommodations to obtain sustainability certification;
e We prefer and select locally owned and operated accommodation;
e We select accommodations that provide employment to local communities;
e We checked whether accommodations provide evidence that clarifies their sustainability goals and strategies;
e We encourage accommodations to follow best practices/training on responsible tourism;
e We encourage properties to complete a sustainability questionnaire so that we can learn about their practices;
e We clearly and actively communicate our sustainability goals and requirements in relation to contracted and other
relevant accommodations;
e We give clear preference to accommodations that work with internationally recognized certifications (for example,
recognized by the GSTC) and/or by Travelife;
e We ensure that children's rights are respected and safeguarded throughout our accommodation supply chain;
e We support, collaborate and engage stakeholders in preventing the sexual exploitation of children;
e We work with accommodation and catering that incorporate elements of local art, architecture or cultural heritage,
respecting the intellectual property rights of local communities;
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7. EXCURSIONS AND ACTIVITIES

We place great value on animal and community well-being and our goal is that tours leave only a small environmental
footprint. We safeguard the authenticity of communities and the natural environment and are strongly opposed to
harming wildlife and polluting the environment.
We commit to this through the following means:

e We have an inventory of environmentally or culturally sensitive excursions offered in each destination;

e We advise customers on the rules of conduct during excursions and activities, focusing on respect for local culture,
nature and the environment;

e We communicate our sustainability objectives and requirements to contracted suppliers and other relevant
tourism providers, distributing this information through codes of conduct, representative agents, social media,
email, discussions and/or meetings, to minimize the negative impact of visitors ;

e We do not offer any excursion that harms people, animals, plants, natural resources such as water and energy, or
that is socially and culturally unacceptable;

e We do not offer any excursion in which fauna is kept in captivity, except in the case of activities duly regulated in
accordance with local, national and international legislation;

e We do not get involved with companies that collect, consume, display, sell or trade wild species, unless it is part of
a regulated activity that guarantees that their use is sustainable and in accordance with local, national and
international legislation;

e We hire qualified and/or certified guides to guide our clients in sensitive cultural sites, heritage sites or ecologically
sensitive destinations;

e We promote and advise our customers on excursions and activities that directly involve and support local
communities through the acquisition of services or goods, traditional crafts and local (food) production methods,
or visits to social projects;

e We promote and advise our clients on excursions and activities that support the local environment and
biodiversity, such as visits to protected areas or environmental protection projects;

8. TOUR LEADERS, LOCAL REPRESENTATIVES AND GUIDES

Our aim is to involve as many local people as possible by employing them in the tourism business. We uphold a fair
and safe work environment that supports and respects local communities.
We commit to this through the following means:

e We ensure that all employees we hire have a written contract of employment, which includes terms of
employment and a job description, and that they fully understand the terms and conditions;

e We give preference to tour guides, representatives, restaurants and drivers and other local employees in case of
equal capacity;

e We make sure that our local partners comply with all applicable international, national and local laws and
regulations, minimum industry standards and any other relevant legal requirements, if the requirements are more
stringent;

e We ensure that our tour guides, hosts and other contract staff are qualified and regularly trained;

e We ensure that our tour leaders, local representatives and guides inform customers about relevant sustainability
issues in the destination (e.g. protection of flora, fauna and cultural heritage, use of resources), social norms and
values (e.g. tips, clothing code and photograph) and human rights (eg sexual exploitation);

e We ensure that our tour guides and local representatives prevent the sexual exploitation of children;

9. DESTINATION

Our objective is to maximize the positive impacts and minimize the negative ones in the destination to guarantee the
sustainable development of the places where we operate.
We commit to this through the following means:
e We consider sustainability aspects in the process of selecting new destinations and possibly offer alternative
unconventional destinations;
e We do not select destinations where tourism causes negative local structural effects;
e We consider the selection of new destinations that can be reached with more sustainable means of transport;
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e We support initiatives that improve relations between accommodation and local producers;

e We support biodiversity conservation, including protected and high-biodiversity areas, through financial
contributions, political support and integration into product offerings;

e We do not promote souvenirs that contain species of flora and fauna threatened under the CITES treaty and the
IUCN "Red List" and historical and archaeological artifacts (except as permitted by law);

10. COMMUNICATION AND CUSTOMER PROTECTION

The well-being and information of customers are very important to us. At A Tropical, we guarantee clear
communication and constant protection for our customers.
Before booking, we commit to this through the following means:
e We ensure that customer privacy is not compromised;
e We comply with relevant standards and voluntary codes of conduct in marketing and advertising messages and do
not promise more than what is delivered;
e We make product and pricing information clear, complete and accurate in relation to the company and its
products and services;
e We provide destination information, including sustainability aspects, that is factually correct, balanced and
complete;
e We promote accommodation, excursions, packages and/or sustainable transport options (certificates), with logos
or other messages, ensuring they are recognizable by the consumer and presented as the 'best' option;
e We inform the customer about sustainable alternatives in terms of accommodation, excursions, tour packages and
transport options, if available;
e We clearly inform direct (and potential) customers about sustainability commitments and actions;
After booking and during the trip, we commit to this through the following means:
e We provide information to consumers about the natural environment, local culture and cultural heritage of the
holiday destination;
e We inform consumers about key sustainability issues and issues at the destination and how to make a positive
contribution;
e We inform customers about the risks and precautions related to health and safety at the destination;
¢ We have a contact person and telephone number available at all times for emergency situations;
e We encourage customers to use local restaurants and stores (where appropriate);
e We inform customers about sustainable transportation options at destinations whenever possible;
After the trip, we promise;
e Systematically measure customer satisfaction and take into account the results to improve services and products;
¢ We include sustainability as an integral part of our customer satisfaction survey;
e We have clear procedures for customer complaints;
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CONTACTS

Headquarters

Avenida Tenente Leonardo Meireles, 145

4590-516 Pacos de Ferreira, Porto, Portugal

E-mail: geral@turitropical.com

T.+351 255 862 800 (Call to National Fixed Network)

Paredes Counter

Edificio Plaza - Rua Vitorino Ledo Ramos, 30
4580-219 Paredes, Porto, Portugal

E-mail: paredes@turitropical.com

T.+351 255 780 460 (Call to National Fixed Network)

Penafiel Counter

Largo D" Ajuda, 31-33

4560-497 Penafiel, Porto, Portugal

E-mail: penafiel@turitropical.com

T.+351 255212 308 (Call to National Fixed Network)
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